It’s been a busy summer for the Liveaboard dive boats entering and leaving

the Port Ghalib International Marina, as divers from around the world enjoy the one-week package trips now available to visit the

newly opened marine parks of the south Red Sea.

In addition to the flotilla of dive boats seen moored along the marina’s quay, August also saw the arrival of the Fire Bird, luxury
Liveaboard dive boat, commissioned by an Italian tour operator. The Fire Bird now rendezvous with a scheduled weekly charter flying

directly in from Marsa Alam International Airport.
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Visit Marsa Alam International Airport yourself, by virtual tour now available on the new MAIA website.
The website also provides all the latest information of value to passengers, airlines and tour operators, including flight schedules,
airport facilities, airport fees, management, email contact addresses, information (including diving) on Marsa Alam, and career

opportunities.

Furthermore, following earlier enquiries, the MAIA website is now able to offer advertising space.
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In a one year marketing survey that
includes the nationality of passengers
entering and exiting through the Marsa
Alam International Airport, it was noted
that in addition to the big four (Italy,
Germany, Switzerland, and Britain) the
airport has received tourists from
Argentina, Australia, Austria, Belgium,
Brazil, Bulgaria, Canada, Denmark, France,
Greece, Ireland, Japan, Malta, Mexico,
New Zealand, the Netherlands, Norway,
Poland, Portugal, Romania, Spain, Tunisia,
Turkey, Ukraine, the USA, San Marino,
Slovania, Slovakia, and Sweden.

“We are pleasantly surprised that other
nationalities are also taking the opportunity
of boarding scheduled charters flying
directly in from Italy, Germany,
Switzerland, and the UK to Marsa Alam,”
said Tarek Hamdy, Director of Marketing
and Sales for Port Ghalib and Marsa Alam
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International Airport. “We are taking
serious consideration of these figures as
they will enable us to look at future
markets for the area, especially as the

community of Port Ghalib develops.”

In the short-term Hamdy sees an increase
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in tourism traffic coming from the
Netherlands, France, and Austria, with
San Marino, New Zealand, Canada,
Slovakia, Argentina, the USA, Belgium,
and Spain all following suit.

“These countries have all shown a notable
number of visitors,” said Hamdy. “And

€L

supports our vision of developing an
international destination resort community,
recognized globally as the place for an
exciting, enriching, adventurous holiday,”
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Routes 2003

Marsa Alam International Airport attended two trade fairs in September, in Edinburgh,
Scotland, and Cairo, Egypt.

Participating in Routes 2003 trade fair in Edinburgh, one of the largest airlines-
airport related tourism shows in the world, Amr El-Rashidi, Marketing Manager for
Marsa Alam International Airport, related a very strong interest in the South Red
Sea.

“Our first appearance at an international trade fair proved extremely successful,”
said El-Rashidi. “As well as constructive meetings with our current customers, we
also opened doors offering a great potential in our future business development.”

Tour operators, travel agencies, airlines, and courier/cargo services were among
those who all showed a strong interest in both the airport and future business
development opportunities in the area.

“At the fair we encountered a common theme that local Egyptian travel agents and
hotels do not “directly” market Marsa Alam to the end customers abroad, so our
presence opened many eyes and raised much attention to the area as a whole,”’said
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Branded giveaways being distributed
among Routes staff and trade visitors

El Rashidi.

“Routes 2003 therefore proved a resounding success not only
for Marsa Alam International Airport but for promoting the entire
area of Marsa Alam as a new and exciting tourist destination and
future living business community.”

Furthermore, El Rashidi remarked that the marketing team was
overwhelmed by the selection of travel agencies they paid a visit
to and who were wishing to book their customers on existing
flights coming to Marsa Alam. “This is all a strong indicator that
we will shortly be seeing even more flights with more tourists
coming to the South Red Sea through Marsa Alam International
Airport,” he said.

Edinburgh International conference center (EICC) where Routes
2003 was held

Mediterranean Travel Fair

For the second year running Marsa Alam International Airport
was present at the Mediterranean Travel Fair in Cairo, where on
home soil it attracted much attention. “We had many enquiries
from outside investors and new hotels opening in the area, as
well as a lot of interest from northern European travel agencies,
tour operators, and airlines,” said Tarek Hamdy, Marketing and
Sales Manager for Port Ghalib and Marsa Alam International
Airport. ““All are seeing the success of the airport and are intending
to market the destination of Marsa Alam at the coming WTM
in London and ITB in Berlin.

Visitors to the stand included Egypt’s Prime Minister Dr. Atef
Ebeid, and Egypt’s Minister of Tourism Dr. Mamdouh El Beltagui,
where discussions centered on how the airport’s servicing of the
area has already increased number of rooms from 3,500 to over
5,000.

As the recent popularity in the new tourist destination of Marsa
Alam soars, so Marsa Alam International Airport has received
more than 300,000 visitors since it opened in November 2001.
The airport has reported 17,766 passenger arrivals during the
month of August, with total inbound/outbound traffic totaling
34,818.

“The outlook for tourism in the south Red Sea is extremely
promising,” said Hamdy. “And is clearly apparent in the traffic
that we are now receiving through the airport, as well as through
the high occupancy of the hotels in the area.”
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Mr. Hussein Refky and
Mr. Ahmed Azzam at the booth

One to one meeting with Mr. Josef Dohl —
Condor - Thomas Cook Airlines Group

Mr. Amr El Rashidy discussing the potential of
Marsa Alam to one of the trade visitors

One to one meeting with Mrs. Maggie Bain —
Purchasing Manager — TUI Airline Group

Routes staff promoting our airport by
wearing our branded T-shirts and caps during
the 3 day event
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Eng. Tarek Hamdy illustrating the latest updates of the airport to his
Excellency Dr. Atef Ebeid and Dr. Mamdouh El Beltagi

Eva Seeberger — Deutsche Welle — Marketing negotiating the possibility of
promoting Marsa Alam International airport to the German market

Mr. Amr El Rashidy responding to various inquiries from
the visitors attending the fair

Visitors around Marsa Alam International Airport’s booth at the MTF

One to one meetings held at our stand




